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America (112) Europe (4) Asia (252)
USA - 111 ltaly - 2 Taiwan- 81 Malaysia - 13
Brazil - 1 Greece- 2 China- 79 Vietnam- 5

Thailand - 69 Philippines - 5
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As the world's premier brand dedicated to serving fitness enthusiasts at home and in the club, Matrix redefines the

exercise experience with dynamic performance, sleek design, advanced functionality, exclusive workout programs M /\ I R I X

and the kind of durability that stands up to rigorous use by multiple users, day after day for years.
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Only Matrix provides a true club-quality exercise experience for fitness enthusiasts in the comfort and convenience of
their own home. Consumers who choose premium home fithess equipment from Matrix can expect dynamic M /\T R | X
performance that helps them get the most out of every moment of their workout.
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WVISEON Move With Confidence

FITNESS
Versatile and value-conscious, Vision serves specialty retailers and vertical markets

Ko s including hotels, homes and apartment complexes with popular cardio equipment
T | . ideal for their space and budget.
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JOHNSON FITNESS

Design For Life

Horizon provides home fitness equipment designed to help people around the world
reach their healthy goals, whether they are just getting started down the path to

wellness or training for their next big event.

Forbes

...the perfect platform for you to bring your VETTED

app-based training indoors.” — Forbes, 7.0AT
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INTERNATIONAL DESIGN
EXCELLENCE AWARDS'10

PLUS X AWARD

2019 achieved for:

High Quality
Design
Ease of Use
Ergonomics

www.plusxaward.com
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FITNESS EQUIPMENT MARKET

Strength training
equipment
Market Share (2022): >35%

Health club end-use
segment
CAGR (2023-32): >3%

Source : Global Market Insight/ Nov 2022

Global Value

CAGR
(2023-32): >4%

Market Value (2022)

Market Value (2032)
( >$25BN |

hts

e HFEEZIW
000 CAGR 10.5%
30,000
25,000
20,000
15,000
10,000
5,000
2016 2017 2018 2019 2020 2021 2022
M sales| 20,165 19,526 21,757 | 25,373 28,367 | 30,779 33,613

Unit in NTD Millions
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2023%F4-64 2022%F4-6 41 Change
(B¥{EIT) amt g% amt g% amt g%
=FEWA 86.36 100% 65.67 100% 20.69 | 32%
= 5PN 4545 526% 3931 599% 6.13
=FEN 40.92 474% 2636 40.1% 1456 | 7.2%
=FEH 30.87 462% 3374 514% 6.13 | -5.2%
FRHAERRIgIER 0.16 0.2% 0.13 0.2% 0.03 0.0%
== 0.89 1.0% (7.51) -11.4% 8.40
IFEEIN 395 4.6% 2.13 3.2% 182
FMALER) 484  5.6% (5.38) -82% 10.22 13.8%
FhiiSfmA=(ER) (1.50) -1.7% 1.29 2.0% (2.80)
MEFER 3.33 3.9% (4.09) -6.2% 742 10.1%
SYNSIEEF(F=)) 333 3.9% (4.10) -6.2% 7.44 10.1%
EPS 1.10 (1.36) 2.46
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FhEfRF=(ER)
M FF
BATER(EI8)
EPS

—t

ﬁ:u.%E(
H1 2023 H1 2022 Change
amt g% amt g% amt g%
156.72 100% 14094 100% 15.78 | 11%
83.10 53.0% 83.18 59.0% (0.08)
73.62 47.0% 5776 41.0% 15.86| 6.0%
78.08 49.8% 6701 475% 11.06| 2.3%
0.55 04% 0.00 00% 055 0.3%
(5.01) -3.2% (9.26) -6.6% 4.25
268 1.7% 489 35% (2.21)
(2.33) -1.5% (4.37) -31% 204 1.6%
(0.81) -0.5% 1.19 0.8% (2.00)
(3.14) -2.0% (3.18) -23% 0.04 0.3%
(3.13) -2.0% (3.28) -23% 0.15 0.3%
(1.03) (1.08) 0.05
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